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Pan-American 
Distributors 
Conference 

Held This Year in 
Puerto Rico 


It was ‘‘American Motors’ week in San 
Juan, Puerto Rico, August 16-20, as 
more than 200 Latin American distrib- 
utors, dealers and their wives converged 
on Pan-American Conference head- 
quarters for a preview of 1972 products 
and plans. 

Coming from Mexico, Central and South 
America, and the Caribbean area, the 


delegates convened in the Hotel El San 
Juan where they had their first look at 
AM’s full line of passenger cars and 4- 
wheel-drive Jeep commercial vehicles. 
Mr. M. A. van Merkensteijn, AM Vice- 
President, International Operations, in 
his welcome adaress, stated that ‘‘Inter- 
national has achieved total integration 
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and we are all one family. This family is 
‘American Motors’ manufacturing and 
selling passenger cars and a complete 
line of commercial vehicles.” 

The dealer body also heard American 
Motors executives spell out details of the 
company’s marketing and advertising 
plans for the year ahead. A number of 
social events, including fashion shows, 
receptions and an outdoor fiesta, pro- 
vided plenty of opportunity for the 
distributors and dealers to renew old 
friendships and mingle with AM’s top 
international management team. 

One of the high points of the program 
came mid-way in the week when all 
delegates had the opportunity to drive 
a Jeep vehicle over a quarter-mile off- 
the-road circuit. Laid out on the side of 
a mountain near the Hotel El Conquis- 
tador, the route traversed a variety of 
terrain, permitting the AM dealer body 
to evaluate Jeep's exceptional handling 
and driving characteristics. 

The highlight of the business luncheon 
was a review of the company’s progress 
in the past year by Mr. John C. Secrest, 
AM Vice President, Corporate Staffs. 
“The company | want to tell you about 
is far different from the one you knew 
a year ago—in size, in products, in mar- 
kets, in facilities and in organization,” he 
told the delegates. 

Mr. Secrest emphasized that with its new 
sense of direction, AM now has a prod- 
uct line-up with increasing world-wide 
appeal in the markets the company 
knows best... that AM is engaged ina 
successful diversification plan which has 
made it profitable while placing it in the 
top 125 manufacturing companies in the 
United States . . . and that it has em- 
barked upon a new corporate philos- 
ophy of service and dedication to the 
customer’s interest which is unique in 
the automotive industry. 

Climax of the conference came with pre- 
sentation of the 1972 models to dealers 
and distributors in a special musical 
show. Local government officials, lead- 
ing automotive journalists and other 
Puerto Rican VIP’s were invited to an 
evening reception and the first public 
presentation of the new passenger car/ 
Jeep line, following the showing to the 
delegates. 

In addition to Mr. Secrest and Mr. van 
Merkensteijn, a number of other AM 
executives attended the conference to 
meet with the dealers and distributors 
throughout the week. Included were Mr. 
Charles Watson, Director of Sales; Mr. 
Peter Noonan, Director of Administra- 
tion; and Mr. George W. Steggles, Direc- 
tor of Marketing Services. 











The conference closed with an ‘‘Au 
Revoir’ champagne breakfast before the 
delegates returned to their respective 
countries. 





Mr. John C. § t, AM 2sident, Corporate 
Staffs, (top), and A A kensteijn, AM 
Vice President, Inte 5, (above ), 
accepts an honorary & | citizenship from 














1g local Puerto Rican per- 

é | 1 the presentation of the A Musical comedy troupe and pretty models 

1972 American Motors line of pasenger cars and were on hand to present the 1972 AM modgels to 
Jeep vehicles the delegation. 





Mr. M. A. van Merkensteijn and Mr. John C 
Secrest take a moment to thank AM host distrib- 
utor, Mr. Victor Gomez, Gomez Hermanos, Inc 
for his participation in the 1972 model Pan-Am 
conference 





Entertainment highlighted the special salon show- 


ing for local dignitaries and members of the press 





Time out for a photo during a days outing at the 
Hotel E/ Conquistador. Pictured from left to right 
are: Mr. and Mrs. T. O'Neill, Puerto Rico; Mr. and 
Mrs. G. Nicholson, St. Thomas; and Mr. and 


Mrs. H. Lockhart, St. Thomas 
LIL Fak 
rT 


The photographer briefly interrupts conversation 
with 3 host Jeep dealers and their wives, and 
Mr. J. Ortiz, Sales Manager, Puerto Rico Jeep 
Zone (center). 











International 
Management Letter 


We have recently returned from our eighth Pan American 
Distributors Conference in San Juan, Puerto Rico, which 
was very successful. In addition to our informative business 
meetings, the 1972 AM Passenger Cars and Jeep Vehicles 
were presented in a most unique fashion for International. 
With a blending of specially written songs, choreography 
and comedy and a stage cast of over twenty artists, each 
vehicle was shown on a theater stage while its product 
highlights were described by a commentator. This pre- 
sentation ‘“‘show’ was very well received by everyone 
attending the Conference. 
We are now planning and looking forward to our annual 
visit, in early October, with our Eastern Hemisphere dis- 
tributors and executives of our overseas assembly and 
manufacturing plants in Paris during the Paris Automobile 
Show. 
In June we apprised you of the situation regarding the 
strong possibility of an East Coast longshoremen’s strike. 
It was recently announced that the President of the Inter- 
national Longshoremen’s Association has advised the 
longshoremen at all U.S. East Coast ports that they should 
continue working without a contract after September 30, 
1971, until the recently imposed price and wage restric- 
tions of the Administration are better clarified. Therefore, 
we may be able to continue shipments from East Coast 
ports until at least November 12, 1971. However, the 
steamship companies are not in agreement with his 
proposal at this time. The longshoremen strike continues at 
the West Coast ports. 
This year the 1972 model AM Passenger Car and Jeep 
Vehicle lineup has many valuable, but not always visible, 
changes. A lot of emphasis has been put on quality by our 
Product Development group. Some 102 engineering 
changes have been incorporated to increase the reliability, 
quality, and safety of our products, while cutting down on 
maintenance requirements. 
Finally, it is important for Jeep International distributors to 
know that they shortly will be receiving their copy of the 
1972 model Jeep International Data Book. It will come in 
a completely new and attractive enlarged format specially 
designed for easy reference. 

Sincerely, 

M. A. van Merkensteijn 

Vice-President 

International Operations 
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Mr. R. Soland (left), AM Regional Sales Manager, presents the 1970 Distinguished 
Sales Award to Mr. G. Kraenkel (middle), Managing Director and Mr. R. Hellman- 

czyk (right), Sales Manager of Peter Lindner GMBH and Company, AM distributor in 
Germany. 
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American Motors, through its Military Sales Rep- 
resentative, M. W. A. Baxter was the only U.S. 
Automobile manufacturer to display 1971 Auto- 
mobiles at the Okinawa Country Fair from July 
4th to July 6th. The display resulted in many 
prospective buyers of American Motors products 
and a Certificate of Appreciation from the Fait 
Chairman. 








distributor in Finland. 





The eight American Motors automobiles pictured above have recently been leased to the SALT negotiators by Wihuri-Yhtyma Oy Wi-Auto, AM 











AM 
Nine month 
earnings 
show improvement 
in all 
segments 
of business 


American Motors Corporation reported 
net earnings of $7.2 million, or 28 cents 
a share, for the third quarter of the 1971 
fiscal year ended June 30. This com- 
pares with a net loss of $14.1 million, 
or 57 cents a share, in the same 1970 
period. 





Mr. Roy D. Chapin Jr., Chairman of the Board, 
American Motors. 


For the nine months ended June 30, AM 
had net earnings of $8.3 million, or 32 
cents a share, compared with a net loss 
of $39.8 million, or $1.62 a share, the 
previous year, in which results were ad- 
versely affected by a five-week strike 
during the first quarter in the company’s 
passenger car operations. 

Earnings for the 1971 periods do not re- 
flect any federal income taxes because 
of tax benefits carried forward from the 
1970 loss. 

Third quarter net sales were $306 mil- 
lion, compared with $303 million a year 
ago. Net sales for the nine months were 
$920 million, up from $815 million in 
1970. 

Domestic unit retail sales of passenger 
car and Jeep automotive products in the 
three quarters were approximately 7 per 





Mr. William V. Luneburg, President, 
Motors. 


American 


cent above those of the previous year. 
Chairman Roy D. Chapin, Jr., and Presi- 
dent William V. Luneburg attributed the 
increased earnings to ‘‘improved results 
in all segments of our business.” 

They said that earnings from AM’s pas- 
senger car operations benefited from 
rigid cost control, continuity of produc- 
tion and improved margins. Jeep oper- 
ations continued the pattern of steady 
improvement, reflected in a substantial 
increase in domestic wholesale sales of 
utility and recreational vehicles for the 
nine months. 

AM General Corporation, a subsidiary 
which currently is producing 2¥2 and 
5-ton trucks for the military and dis- 
patcher vehicles for the Post Office 
Department, made ‘‘an important con- 
tribution to results for the third quarter 
and nine months,’’ Chapin and Luneburg 
said. Net sales of AM General in the nine 
months were $192 million, compared 
with $171 million a year ago. 

Mr. Chapin and Mr. Luneburg reaffirmed 
their earlier prediction that AM plans to 
operate profitable for the full fiscal year, 
which ends September 30. 





International _ 
Passenger Car Sales 
Increase 66.3% 


The first three quarters of the 1971 Model 
year saw international orders increase 
by 66.3% over the same period a year 
ago. Sales totalled 23,538 units, com- 
pared with 15,604 units last year. 
Hornet continues to be the most popular 
AM car among international buyers with 
sales of 16,826 units or an increase of 
52% over last year. Javelin remains in 
the number two spot in international 
markets with a 37.8% increase over the 
previous year. 

American Motors international sales 
have assisted in a net earning of 7.2 
million for the third quarter of 1971. Total 
net earnings for the first nine months 
were 8.3 million. 
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Presently the school fteen men from the De- 





Production is under way in South Bend, Indiana, 
of 16,700 postal delivery vehicles, especially de- 
signed by AM General Corporation, subsidiary of 
American Motors. Powered by American Motors’ 
232-cubic-inch six-cylinder engines, they will be 
used by post offices across the country to help 
speed mail deliveries. When the present contract 
is completed, more than 40,000 of the red-white- 
and-blue Dispatcher units will have been built 
by AM General for the U.S. Postal Service. 





Driver, Tom Samida and Navigator Brian Fox in 
their winning Hornet. 











American Motors cars swept Class 4 in 
the British Columbia Centennial Rally. 
Tom Samida and Brian Fox of Ann Arbor, 
Michigan, in an AM Hornet finished sec- 
ond overall and first in class after 4,800 
miles of competition. They experienced 
almost no mechanical problems during 
the gruelling 9-day event, finishing with 
775 penalty points, only 137 behind 
Haydn Gozzard of London, Ontario. 
Second place in class was secured by 
Tom Steiner and Bill Braund of Plymouth, 
Michigan, in a Gremlin. The team also 
captured 9th overall position with 1807 
penalty points. 

Third in class and 17th place overall was 
earned by Brian Chuchua and Cam 
Warren of Fullerton, California in a Jeep 
Commando. Chuchua and Warren went 
to the rally start point in Ottawa directly 
from Baja California where they com- 
peted in a Jeep Universal in one of the 
world’s most demanding road races, The 
Baja 500. 

Fourth in class and 20th overall place 
went to Roger Taylor and Fred Philips 


ay 


AM cars sweep class in British Columbia Rally 


of Brampton, Ontario, in a Gremlin. 
Though the team experienced an acci- 
dent near Winnipeg which put a fist- 
sized hole in their radiator, they made 
emergency repairs and completed that 
leg with a minimum point loss. 

As an indication of the gruelling nature 
of this competition, 18 cars dropped out 
of the running due to mechanical mal- 
function and accidents due to road haz- 
ards. Many stages of the course were 
run over barely visible tracks and un- 
marked country roads. 

The Medical Research Team following 
the rally in a Jeep Wagoneer performed 
physical and psychological tests on the 
drivers to ascertain the effects of fatigue 
on their driving capabilities. The results 
of this study which will be compiled later 
after analysis of the data collected, are 
expected to add considerable knowl- 
edge to the little known subject of long- 
term driver fatique. The study was 
commissioned by the Traffic Injury Re- 
search Foundation of Canada. 








One car—a 1971 Javelin AMX—was all 
American Motors needed to win the 
Sports Car Club of America’s road racing 
Trans-Am championship for ‘pony’ 
Cars. In the past, other winning manufac- 
turers have depended on multi-car 
efforts. 

When AM took first place in the Wolver- 
ine Trans-Am race for sedans Sept. 6 
at Michigan International Speedway, its 
season point total reached 73. With only 
two races still to be run in the series this 
year it was enough to put the title out of 





reach of Ford’s Mustang which has 53. 
“We took quite a gamble this year,” 
driver Mark Donohue said moments after 
his seventh victory of the season. ‘But 
we felt from the beginning that one car, 
properly prepared, would do the job.” 
Donohue opened the season with a vic- 
tory at Lime Rock, Conn., May 9, in the 
same Javelin that ran so robustly at 
Michigan, Sept. 6 when he finished more 
than a mile ahead of second-place 
George Follmer’s Mustang. 

“If you drive a car intelligently, you can 
do it,’ Donohue said about a one-car 
championship drive. ‘‘You don’t have to 
crash ‘em and bang ‘em to win races.” 

In fact, Donohue’s Javelin prepared by 
Roger Penske Enterprises, showed not 
a single battle scar after the ninth race 


oN 


Mark Donohue on his victory for Javelin and American Motors. 


of the 11-race campaign. ‘‘When you 
stop paying attention to even the small- 
est details as the season goes along,” 
Penske commented, “you stop winning.” 
lt was a bone-weary and aching Mark 
Donohue who wrapped up the cham- 
pionship for American Motors with the 
Javelin’s sixth straight triumph. Not only 
was he still suffering the effects of a 
recent back injury, but less than 24 hours 
earlier he had driven in a 500-mile race 
for Formula cars at Ontario, Calif. 

After only a few hours sleep, Donohue 
qualified the Javelin on race morning 
with a pole-winning average speed of 
98.1 mph around the twisting 2.9-mile 
course—1 mph faster than Follmer’s best 
lap. 

At that, Follmer grabbed the early lead 
in the race. On the eighth lap of the 
70-lap event, however, Donohue pulled 
ahead in traffic—and remained in front 
until the checkered flag. 

The race, as Donohue described it, was 
“very close until up to the last pit stop’’ 
when he opened up a sizeable lead. He 
praised his crew for their “best pit work 
of the year'’-—less than 18 seconds to 
refuel and change tires. 

At one point late in the race, Follmer did 
cut Donohue’s margin to 10 seconds. ‘‘| 
was a little tired and had to get with it 
again,’’ confessed the winner. He re- 
opened the gap to 37 seconds by the 
finish, averaging 95.3 mph for 2 hours, 
12 minutes. 

Javelins also finished third and fourth. 
They were driven by the American Rac- 


Mr. Alfred Worden (right), visiting ‘‘Apollo 15"’ astronaut, and Roger Penske (center), congratulate ING Associates team of Peter Revson and 


Milt Minter. 
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Europe looks to Paris in the Fall... been staged, and it was here last month 
to see what's new in the international that American Motors 1972 passenger 


automobile world. cars and Jeep commercial vehicles 
The annual Salon de |’automobile tra- made their European debut 

ditionally marks the start of another At the same time, AM’s international 
automobile year on the Continent. Jour- management team held a week-long 








nalists, auto executives, distributors and series of meetings with its distributors 
dealers from every European country and dealers from more than 380 countries 
converge on the French capital to pre- hroughout Europe, the Middle East and 
view the new models Africa. 
And, by the end of the 11-day exhibi- Hosts for the meetings were John C 
tion, as many as one-million spectators Secrest, AM vice-president of corporate 
will have clicked through the turnstiles staffs, and M. A. van Merkensteijn, A 
to see the displays. vice - president — international opera- 
This was the 58th time the show has tions. Other AM executives in Paris for 
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Cont. from page one 


the show and to meet with the com- 
pany’s distributors were RobertJ. Kreus- 
ser, director — international sales; Peter 
J. Noonan, director—international ad- 
ministration; and George W. Steggles, 
director—international marketing 
services. 

On the eve of the show opening, approx- 
imately 150 journalists representing the 
major European automotive publications 
attended a reception and preview of 
AM's 1972 passenger car and Jeep 
models at the Pavillon de |’Elysee. The 
journalists also had the opportunity 
to meet informally with the AM inter- 
national executives to explore the com- 
pany’s future plans overseas, and par- 
ticularly in Europe. 

Mr. van Merkensteijn told the automo- 


tive writers that during the 1971 model 
year the company’s overseas passenger 
car sales increased more than 46 per 
cent. He forecast a continued upward 
trend for the model year ahead. 

“Our new product offerings, which in- 
corporate more than 100 mechanical 
improvements in the passenger car 
range, and bring V-8 power to the Jeep 
four-wheel-drive market should con- 
tinue to prove attractive to overseas 
buyers,’ he said. ‘We are looking for 
a continuation of our penetration of 
world markets in the year ahead.” 

The AM international executive reported 
that the company expects to sell over- 
seas in the neighborhood of 44,000 
passenger cars and Jeep commercial 
vehicles during the next 12 months, 


including fully-assembled as well as 
knocked down units for assembly over- 
seas. 

The cars that were displayed on the 
American Motors show stand as well as 
shown to the distributors were the 1972 
editions of models which had proved 
particularly appealing to overseas mo- 
torists during 1971, when AM’s world- 
wide sales jumped by more than a third 
over the previous year. 

The compact Hornet series, which had 
a 52 per cent sales increase, was 
represented in the show by a four-door 
sedan. AM’s second best selling car in 
export markets is the Javelin, and this 
model also was given a prominent dis- 
play in the show. Other passenger cars 
exhibited were the Matador station 








International Management Letter 


We have just returned from our Eastern Hemisphere 
Distributors Conference held traditionally in conjunction 
with the Paris Automobile Show. Well over 60 distributors 
and their wives were in attendance to preview our 1972 
lines of Passenger Cars and Jeep Vehicles. For the first 
time at any international automobile show both our Passen- 
ger Cars and Jeep Vehicles were displayed on the same 
stand. If the enthusiasm in which our 1972 models were 
received in Paris by over 150 journalists at our press con- 
ference is an indication of expected sales success, we are 
confident sales will continue in the upward trend for the 
1972 model year. 


The situation regarding the longshoremen’s strike has 
improved somewhat through the U.S. Administration's 
initiation of the seldom used Taft-Hartley Act. At the 
moment, this governmental ‘‘back-to-work"’ decree has 
only been put into effect in the West Coast ports and will 
be in effect through mid-December. Unfortunately, oper- 
ations are not yet up to normal levels due to continued 
isolated port walkouts. The strike continues in all East 
Coast and Southern ports. 


There have been a number of queries from international 
distributors on the domestic “Buyer Protection Plan” for 
passenger cars. Let me re-emphasize the fact that this plan 
is only applicable for AM passenger cars whose final desti- 
nation is the fifty states of the United States and Canada. 





Let me take this opportunity to congratulate Lic. Gabriel 
Fernandez Sayago, General Manager of our affiliated com- 
pany in Mexico, Vehiculos Automotores Mexicanos, S.A. 
de C.V., who are presently celebrating their 25th Anniver- 
sary. May their success continue in the coming years. 


During the 1971 model year just ended, AM International 
Passenger Car sales increased 46% over the previous 
model year. Hornet alone accounted for 52% of that 
increase. Such an increase could only have been possible 
through the continuous effort and diligence of our world- 
wide distributor organization. On behalf of AM International, 
| congratulate all distributor personnel and thank you 
sincerely for a job well done. 


wagon, an Ambassador sedan, and a 
Gremlin X. 

Jeeps, which were displayed on the 
same stand as passenger cars, were the 
CJ-5, Commando and Wagoneer. It was 
the first time that the two lines of vehi- 
cles had been exhibited on the same 


show stand under a unified color and Sincerely, ‘ 
display theme. M. A. vanMerkensteijn 
The annual international sales and mar- Vice-President : 
keting conference for the Eastern Hemis- | International Operations 


phere concluded at Paris’ picturesque 
Pre Catelan restaurant with a luncheon 
honoring the AM distributors, dealers 
and their wives. 


BE 








Ursula Vainio, Miss Finland 1970 accepts deliv- 
ery of an AMX from Mr. J. Pulkkinen, Public 
Relations Manager of Wihuri-Yhtyma Oy Wi 
Auto, AM distributor in Finland 

















tashion designer Dr. Aldo Gucci for his own 


| 
| The 1972 Gucci Sportabout designed by famed 
| personal use. 


Dr. Aldo Gucci 
| Designs 
his Personal 

Sportabout 


An American Motors’ Sportabout, the 
unique passenger / cargo car which 
unites sedan styling with station wagon 
versatility, has been transformed by Dr. 
Aldo Gucci of Rome into a highly per- 
sonal expression of what a top fashion 
designer requires for luxury motoring. 
The one-of-a-kind car is owned by 
Dr. Gucci and the custom treatment he 
has lavished on it is directed toward his 
own comfortable travel over the roads 
of Europe. Basic dimensions and body 
configuration are unchanged from a 
normal production AM Sportabout since 
its size and carrying capacity are ex- 
tremely practical for touring in most 
Continental countries. It is inside where 
Gucci has let his imagination roam. 
Externally, the car gives an impression 
of deliberately understated elegance 
with its muted silver-gray body finish, 
new front-end featuring a grille with a 
strong Gucci motif and headlights en- 
closed by a wrap-around transparent 
cover. The rear is set off by a new trim 
panel incorporating red and green hori- 
zontal stripes against a gray cloth insert 
laced with Gucci’s crest in a double G 
design. The same gray cloth material is 
set into the roof panel. 

Gucci became interested in creating 
an experimental automobile fashion 
while working with American Motors 
stylists to design the striking new trim 
package being offered as a production 





option in the 1972 Hornet Sportabout 
line. 

With no limitations to be considered 
when creating his own customized car, 
Gucci turned his ideas and sketches 
over to one of the famed Italian body 
shops where personal cars are bulit by 
hand to order. Some six months and 
$10,000 later, here is what he got. 
Rich, supple, black glove leather has 
been blended inside the car with the 
finest tight-knit weave Italian fabric up- 
holstery. 

Leather covers all four door-panels, 
the sides of the rear cargo area, the front 
and rear center arm rests, the center 
console which houses ash tray, radio, 
heater and air-conditioning controls, 
and the entire instrument panel. 

Fabric, incorporating the double G pat- 
tern, set against a gray background, is 
found in the seat inserts and the head- 
liner. The gray color scheme is carried 
throughout the passenger and cargo 
compartments by wall-to-wall nubby 
carpeting, trimmed with black leather 
piping. 

Completing the ensemble are bright 
stripes of red and green, Gucci's tradi- 
tional colors, running horizontally along 
doors, down the backs of the custom 
designed front bucket seats, rear seats 
and across portions of the instrument 
panel and glove box. Even the seat belts 
are finished in these Gucci colors. 
Surprises are hidden throughout the 
car's Interior, intriguing additions to 
luxury motoring enabling the owner to 
picnic in style or ease away time during 
a long journey. 

Front and rear center fold-down arm 
rests are actually stowage compart- 
ments. The front has provision for a 
fitted vanity kit. The rear contains a 
games set in a removable box, complete 
with decks of cards, chips and dice. 
Backs of the individually-reclining front 
bucket seats convert to provide for 





leisure activities while touring. The right 
front seat back becomes a table suitable 
for playing with the games set—or hav- 
ing a snack. The left back opens into a 
compartment holding four sterling-silver 
tumblers and a pair of glass bottles, all 
with silver and red/green enamel bands. 
In the driver's compartment, occupants 
have access to a pull-out writing desk 
which is located midway in the instru- 
ment panel. It is complete with note pad 
and a sterling silver bamboo pen. 

A map light at the end of a flexible 
arm extends from the right side of the 
desk compartment. Matching it, on the 
left side, is a vanity mirror, also attached 
to a flexible stem. These fittings are 
stowed inside the desk opening when 
the writing tray is not in use. 

To power his personal car, Gucci 
selected American Motors’ 304 CID V-8 
engine, and equipped it with AM's three- 
speed automatic transmission—for the 
effortless driving such a luxury automo- 
bile requires. 

The hand-crafted experimental car of 
Dr. Gucci will be returned to Italy shortly 
—after AM stylists have finished study- 
ing the variety of unusual ideas. But, for 
customers who want the high fashion 
touch, AM’s regular producution version 
of the Gucci Sportabout is available 
through local AM distributors. 
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This 53-passenger diesel transit bus, the '‘AM General Flyer,’ will be produced by AM General Corporation. AM General becomes the only U.S. producer 
of electric transit buses. The American Motors subsidiary has worldwide rights to manufacture and market Flyer buses 


AM to Produce Buses 


AM General Corporation and Flyer 
Industries Limited of Winnipeg, Canada, 
announced jointly that they have 
reached an agreement granting AM 
General worldwide rights to manufac- 
ture and market Flyer diesel and electric 
city transit buses and diesel-powered 
intercity buses. 

AM General Corporation, a wholly 
owned subsidiary of American Motors 
Corporation, is the world’s largest pro- 
ducer of tactical wheeled vehicles. 
Flyer Industries Limited (formerly 
Western Flyer Coach, Ltd.) is North 
America's largest manufacturer of elec- 
tric transit buses and a major Canadian 
supplier of diesel transit buses. 

Mr. Roy D. Chapin, Jr., American Motors 


American Motors uses a ‘'slave’' engine to check 
its new Torque-Command automatic transmis- 
sions. Test transmissions, selected at random, 
are attached to the engine to duplicate actual in- 
the-car operation. Instruments at the main plant 
in Kenosha, Wisconsin measure all important 
functional characteristics to assure efficient 
performance. 


chairman, commenting on the agree- 
ment, said: ‘The automotive industry 
definitely belongs in the mass-transit 
business. We must devote more of our 
technology and skills to the solving of 
our transportation problems. AM Gen- 
eral has the capabilities to develop those 
areas of research leading to better, 
lower-cost mass-transit vehicles." 

AM General, which has been inter- 
ested in the problems of public and 
urban transportation for several years, 
has developed a cadre of specialists 
who assist government agencies in solv- 
ing passenger-oriented vehicle design 
problems. 

AM General will be the only U.S. manu- 
facturer offering electric transit buses 
that are both pollution and noise-free. 





AM General has been researching 
pollution-free electrically powered ve- 
hicles suitable for city delivery service, 
as well as ‘‘dual-mode”’ vehicles which 
are powered both by electric motors 
and low-pollution internal combustion 
engines. 
Future changes in vehicle design and 
systems concepts are mandatory to the 
solution of existing transit problems, 
and AM General's entry into the transit 
vehicle industry adds a competitive 
stimulus. 

The buses will be produced in AM 
General's modern Mishawaka plant near 
South Bend, Indiana. With pre-produc- 
tion planning already well along, the 
company can supply diesel or electric 
buses of 53-passenger capacity for de- 
livery in 1972. 





ear 


*9 =~ 
Set ee > 


American Motors officials and Canadian 
dignitaries joined today in ceremonies 
marking the official opening of the new 
plant of Canadian Fabricated Products, 
an American Motors Corporation sub- 
sidiary in Stratford, Ontario. 

Canadian Fabricated Products produces 
soft trim items such as upholstery, pan- 
els, seat covers, arm rests and other 
trim components for American Motors’ 
vehicles. 

American Motors chairman Roy D. 
Chapin, Jr., and President William V. 
Luneburg headed the AM executive 
group which included John C. Secrest, 
vice-president—corporate staffs; Stuart 
M. Reed, vice-president—manufactur- 
ing; and William S. Pickett, president of 
American Motors (Canada) Ltd. 
Canadian officials participating included 
Stratford's Mayor Donald Davis and 
Hugh Edighoffer, member of Provincial 
Parliament. 

The new Canadian facility occupies an 
area of 225,000 square feet and has 
about five acres of floor space. Con- 
struction of the new plant began in 
August, 1970. The strikingly designed 
building sits on 40 acres of landscaped 
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grounds, of which the focal point is a 
500-foot pond. 

Founded in 1952, Canadian Fabricated 
Products originally occupied factory 
space of approximately 100,000 square 
feet. Initially, the company produced 
soft trim for Ford, Chrysler and various 
other U.S. and Canadian manufacturers. 
In 1960, the plant began producing 
automotive trim items for American Mo- 
tors (Canada) Ltd. In January, 1969, the 
company was acquired by American 
Motors Corporation. 

Employment at the plant has increased 
from 75 at the time it was acquired by 
AM to a total employment exceeding 400 
today. The facility produces trim sets for 
approximately 1400 cars each day. 

The plant sewing operations consume 
more than 100,000 miles of sewing 
thread a year. In addition, more than 
8,000 miles of listings, bindings and 
welting material are used in production 
annually. The expanded facilities have 
the potential to turn out 3,000 car sets 
daily. 
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Tod O. Clare named 
Executive Director- 
Marketing 


The appointment of Tod O. Clare as 
executive director—marketing, American 
Motors’ International Division, was an- 
nounced November 18 by M. A. 
van Merkensteijn, vice president Inter- 








national Operations. 


Mr. Clare will report directly to Mr. 
van Merkensteijn and will be responsi 
ble for all sales and marketing of AM 
passenger cars and Jeep vehicles out- 
side the United States and Canada. 


He comes to his new AM post from 
White Motor Corporation where he held 
a number of executive marketing posi- 
tions during the past three years. 


In 1968, Mr. Clare joined White as 
director of marketing. Two years later 
he was named vice president—market- 
ing services for the White Farm Equip- 
ment Group. Subsequently, he held the 
dual positions of vice president—sales 
and marketing for the Minneapolis 
Moline Agricultural Equipment Group 
and vice president White Farm and In- 
dustrial International Operations. 





Previously, Mr. Clare had been asso- 
ciated with important international en- 
gine manufacturers in the United States 
and overseas. From 1966 to 1968, he 
was general manager distributor devel- 
opment for the group marketing staff of 
Perkins Engines, based in Peterborough, 
England. Transferred to Michigan, he 
served as assistant to the chairman for 
Perkins North American Operations, in 
Wixom. 





He began his career in marketing in 
1957 as a trainee with Cummins Engine 
Company. During the ensuing nine 
years, Clare held a variety of sales and 
marketing positions for Cummins in 
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Washington, D.C., Hong Kong and Lon- 
don, England. 


Clare graduated from Stanford Univer- 
sity in 1956 with a B.A. degree in Politi- 
cal Science. He also attended the Amer- 
ican Institute for Foreign Trade, earning 
a bachelor degree there, and he took 
advanced courses in the Administrative 
Staff College, in England. 


His professional affiliations include 
membership in the American Manage- 
ment Association, the British Institute of 
Management and the Royal Asian So- 
ciety. He is active in the Aircraft Owners 
and Pilots Association as well as in a 
number of regional marketing and ad- 
vertising clubs. 





It is also a pleasure to announce the 
appointment of Mr. C. A. Watson as Di- 
rector of Affiliated Companies, which is 
a newly created position reporting di- 
rectly to Mr. M. A. van Merkensteijn. 
Mr. Watson will have full responsibilities 
for all our affiliated Companies includ- 
ing subsidiaries, companies in which 
we have an equity investment, and li- 
censees for assembling or manufactur- 
ing Our passenger cars and Jeep com- 
mercial vehicles, and the Technical 
Services and Specifications Group. Mr. 
Watson and the Marketing Group under 
Mr. Clare, will continue to work closely 
together with the existing affiliated com- 
panies and in the development of new 
opportunities around the world for fu- 
ture expansion of our international op- 
erations. 
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AM Reports 
$10.2 Million 
Earnings 





Roy D. Chapin, Jr., Chairman of 
the Board—American Motors 





William V. Luneburg, President— 
American Motors 





Hornet 
“Rallye X” Introduced 


A new Hornet compact model, combin- 
ing performance features with sports- 
styled exterior/interior appointments, 
made its debut at the Detroit Automobile 
Show, November 20-28. 


Called the ‘‘Rallye X’’, the new model 
incorporates an optional handling pack- 
age with the previously-announced X 
package. It is available as a two-door 
sedan and has been designed for the 


American Motors Corporation reported 
net earnings of $10.2 million, or 40 cents 
a share, for the 1971 fiscal year ended 
September 30. This compares with a 
net loss of $56.2 million, or $2.28 a 
share, in the strike-affected 1970 period. 
Net sales in fiscal 1971 were $1.2 bil- 
lion, compared with $1.1 billion the year 
before. 


In the 1971 fourth quarter, ended Sep- 
tember 30, AM had net earnings of $1.9 
million, equal to 8 cents a share, and 
net sales of $313 million. In the 1970 
quarter, the company had a net loss of 
$16.4 million, or 66 cents a share, on 
sales of $275 million. 


The 1970 loss was without benefit of tax 
credit and 1971 earnings do not reflect 
any federal income taxes because of the 
1970. loss. Additionally, fiscal 1971 
earnings assume that the pending fed- 
eral excise tax repeal legislation will be 
enacted as proposed. 


Chairman Roy D. Chapin, Jr., and Presi- 
dent William V. Luneburg said that re- 
sults in 1971 “reflect substantial im- 
provements in every major sector of the 
company’s business and demonstrate 
that we are making good progress in 
developing diverse opportunities now 


owner who enjoys driving a taut and 
highly-maneuverable automobile. 


The Rallye package adds numerous 
mechanical items to further increase 
Hornet’s superior roadability and per- 
formance characteristics. Coupled with 
the X package, a styling treatment ap- 
pealing to youthful, sporty buyers, the 
result is a car with a decidedly European 
flavor and plenty of American ‘‘show”’ 
and “‘go.”’ 


The unique Hornet look comes from the 
long, racy hood often seen on continen- 
tal GT cars, a rakish windshield and a 





available to the company as a result 
of expansion and acquisition.” They 
pointed out that earnings for the year 
would have been even better had it not 
been necessary to absorb higher costs 
of 1972 models as a result of the price 
freeze instituted in mid-August. 


They said that passenger car and Jeep 
commercial operations accounted for 
about 80 percent of American Motors’ 
business in 1971, with government and 
other special market operations ac- 
counting for the remaining 20 percent. 


Domestic unit retail sales of passenger 
cars and Jeep vehicles were 290,261 
in 1971, compared with 270,921 in 1970, 
a 7 percent increase. Earnings in this 
segment of the company’s business 
were substantially improved by contin- 
ued costs control coupled with higher 
margins, Chapin and Luneburg said. 


Overseas and in Canada sales of pas- 
senger cars and Jeep vehicles were 
58,128 units, 9 percent over year-earlier 
volume. 


AM General Corporation, the wholly- 
owned subsidiary currently producing 
a diverse line of vehicles and trucks for 
the military and U.S. Postal Service, 
made a worthwhile contribution to over- 


close-coupled rear deck. A highly con- 
temporary design, Hornet features such 
modern touches as curved side glass, 
wrap-around grille and taillights, and 
flared wheel openings. 


With the offering of the Rallye and X 
package along with the high-fashion 
Gucci Sportabout package, AM now has 
what amounts to an expansion of the 
compact car line. These three package 
options takes direct aim on the high- 
fashion crowd, the performance dev- 
otee and the sporty-car enthusiast—or 
a combination of all three buyer groups. 


The Hornet Rallye package includes: 


@ Manual disc brakes in front. Power as- 
sist is optional; 


@ A 20:1 quick-ratio manual steering 
gear giving five turns lock-to-lock, 
one less than the standard unit. 


@ A fully - synchronized three - speed 
manual transmission with floor shift 
lever. ‘‘Torque-Command” automatic 
with column shift may be selected as 
an alternative option; 


@ AM's special handling package which 
is comprised of heavy-duty springs, 
heavy-duty shock absorbers, and a 
front sway bar for cars with six cylin- 
der engines. The sway bar is standard 
for V-8 engine models; 














' all results. AM General sales in 1971 
| were $261 million, up 6 percent over the 
1970 total. 


“In many respects,’’ Messrs. Chapin 
and Luneburg said, ‘‘American Motors 
is now better positioned to capitalize on 
growth opportunities than ever before. 
Our products are positioned in the seg- 
ments of the automotive market showing 
greatest expansion. We have a signifi- 
cant position in the rapidly growing rec- 
reational-utility vehicle market and have 
become an increasingly important sup- 
plier of vehicles to the government. Most 
importantly, the Buyer Protection Plan 
is an innovative step which gives Amer- 
ican Motors a leadership position in pro- 
viding car buyers with what they want 
and have a right to expect—protection 
against costs or inconveniences result- 
ing from mistakes which are the manu- 
facturer’s fault and the manufacturer’s 
responsibility.” 


” 








@ High-backed contoured bucket seats 
in vinyl-pleated upholstery. 
e@ A three-spoke, 15-inch sports steer- 
ing wheel. 
When the X package is also selected, 
rally stripes, slot-style wheels and 
C78x14 black tires are added. The rally 
stripes run along the car’s sides at 
bumper height with interruptions at the 
wheel openings. Depending upon the 
color of the body, the stripes come in 
white, gold, blue or black. If only the 
X package is specified, the three-spoke, 
15-inch sports steering wheel is in- 
cluded. 


While the 100 net horsepower 232 CID 
six cylinder engine is Hornet's standard 
powerplant, the car may be optionally 
equipped with either a 110 net horse- 
power 258 CID six or a 304 CID two- 
barrel V-8 developing 150 net horse- 
power. 





International Management Letter 
The new Executive Director—Marketing of our AM Inter- 
national Division, Mr. Tod O. Clare, who joined us on 
November 15, 1971, will meet with several of our Central 
American distributors during the month of December. He 
is also planning to meet with a number of our European 
distributors during the month of January, so that he will 
be in a position to acquaint himself with those operations. 


It goes without saying that in the shortest possible time he 
will also visit most of you in other areas. 


For a long time it has been our feeling that a better coor- 
dination was necessary for our affiliated companies, which 
include wholly-owned subsidiaries, assembly and manu- 
facturing plants in which we have an equity position, and 
our licensee companies. We therefore have created a new 
position of Director—Affiliated Companies, and Mr. Charles 
A. Watson, whom you all know, has been appointed to 
assume that responsibility. The Director of Affiliated Com- 
panies will work closely together with the Marketing group 
under Tod O. Clare and myself on improving the coordi- 
nation between the existing affiliated companies and de- 
velopment of new opportunities around the world for future 
expansion of our International operations. 


In conjunction with the aforementioned announcements, 
we have made some other changes in the organization of 
our AM International Division, and a current organization 
chart shows those changes on the following two pages. 


By now you are aware that American Motors recently 
announced a $10.2 million net profit for the fiscal year 
1971. Such a profit could only have been possible through 
the continuous effort and diligence of American Motors 
worldwide distributor and dealer organization. On behalf 
of AM International, we thank you for a job well done. We 
look forward to an even more profitable year in 1972. 


You will shortly be receiving a copy of a new Dealer Pros- 
pecting Kit from our International Marketing Services De- 
partment. This Kit has been designed to tell ‘The American 
Motors Story’’. It will tell anyone interested in American 
Motors most everything they would want to know about us. 
It will be published in both English and Spanish languages, 
and besides being suitable for use in your search for new 
dealer prospects, it can also be left with your banker when 
lines of credit for purchasing our vehicles or parts are 
being established. 


Finally, may we take this opportunity to wish you the Sea- 
son’s Greetings and a prosperous New Year. 


Sincerely 

M. A. van Merkensteijn 
Vice-President 
International Operations 


It is with deep sorrow we advise you that our Director of CKD 
Operations & Traffic, Martin Sachs passed away in Toledo, Ohio 


on Saturday, December 4, 1971. Condolences may be sent to 
Mrs. Jean Sachs, 2527 Orkney Drive, Ottawa Hills, Toledo, Ohio 
43606. 
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New Contract for 
AM General 
Corporation 


AM General Corporation, a subsidiary 
of American Motors Corporation, has 
been awarded a $7.4 million contract 
by the U.S. General Services Adminis- 
tration to build 2,800 half-ton forward- 
control post office delivery vehicles. 





AM General previously had produced 
more than 14,000 similar units for postal 
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use. The new order is in addition to con- 
tracts for 16,700 quarter-ton postal de- 
livery vehicles awarded AM General 
since February of this year. 


Cruse W. Moss, president of AM Gen- 
eral Corporation, said that production of 
pilot models of the half-ton vehicle is 
scheduled for February, 1972. Initial de- 
livery of 400 units will begin in May, with 
remaining delivery scheduled at the rate 

e 
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of 600 units per month, he said. Th 
two-wheel-drive vehicles will be built i 
South Bend, Indiana. 


Specifications call for a 
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drive, forward-control van unit having a 
minimum GVW of 4,800 pounds and 
minimum cargo capacity of 130 cubic 
feet. It will be powered by American 
Motors’ 232 cubic-inch six-cylinder 
engine. 


The GSA contract provides for a full 
complement of maintenance manuals 
and spare parts provisioning prior to 
delivery of the first production vehicles. 


With the completion of the new contract, 
AM General will have built and delivered 
more than 58,000 delivery vehicles for 
use by post offices across the U.S. 
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RABYIE- AIN AAR (EXCELLENTE ORGANISATION) A CLOTURE, HIER, LA SAISON AUTOMOBILE DE L'AS.AL 


Johny Chirinian = 
avec I/1O0e de seconde 


Alors que l'on attendait Samir Homey et sa nouvelle Porsche 911 8, c’est un Johny Chirinian, en 
pleine forme pilotant une Rambler Hornet, et prenant tous les risques, qui se classe premier de Rabyie- 
Ain Aar, Samir Homey, vainqueur du VOLANT D'OR, n'est que second et précéde un Tony Georgiou égal 


A lui-méme qui, sur sa Morris clubman 1275 GT, signe un excellent temps: 2'37"5 solt A deux dixiémes 
de seconde du vainqueur. 
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Vote caesar ope geet 
Semir Homey 1 1/10 de sosende de trap. 
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Ets. R. Mannes, S.P.R.L., AM distributor in Bel- 
gium recently participated in “La Chevalerie”’, 
a well known Concours d’Elégance. The Javelin 
AMX shown at right was awarded first place 


honors. 





